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MiAMi
Access New Markets of ALL SIZES

PORT OF MIAMI:   

�25 Shipping Lines

� 3 Distinct Container Terminals

� 54 weekly trips to Caribbean

� 38 weekly trips to Central America

� 118 weekly trips to Brazil and Argentina

� 235 weekly trips to Latin America

� 41 weekly or bimonthly trips to Asia (15

to China)

� 303 weekly trips to Europe (54 to Italy)

� Latin American and Caribbean Cargo: 

54% of the tonnage

AIRPORT:   

� 1077 Weekly Departures

� 66 Non-Stop Destinations
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Poland’s Trade with USA in 

20122012

Total $ 7,987,710,318 

Export  $ 4,626,301,350

Import  $ 3,361,408,968

TRADE ANALYSIS



TRADE ANALYSIS
Poland’s Trade with USA in 

1st Qtr 2013

Total $2,036,413,981
Export up by 18.90%

Share by region:

• SouthSouth 40%
• Northeast  Northeast  29%
• Midwest Midwest 22%
• WestWest 9%   



TRADE ANALYSIS

20122012
Total $5,288,050,537

Brazil $1,387,116,988

Argentina   $1,021,355,750

Mexico $   908,872,603

Bahamas $   443,857,506

Antigua & Barbuda     $   207,603,584

Chile $   202,764,389

Ecuador $   177,612,937

Venezuela $   141,551,117

Colombia $   109,976,034

Costa Rica $    104,616.232

Peru $      84,882,527



USA’s 
Trade in 

2012

$ 845,560 mln

$   75,266 mln

$   14,688 mln

$ 493,983 mln

$    4,159 mln

$  16,051 mln

$  28,266 mln

$  19,240 mln

WorldCity analysis of latest
U.S. Census Bureau data

POLAND’s
Trade in 

2012

Total

Brazil

Argentina

Mexico

Bahamas

Ecuador

Chile

Costa Rica

$ 5,288 mln

$   1,387 mln

$   1,021 mln

$      908 mln

$      443 mln

$      177 mln

$      202 mln

$      104 mln



By By 

Region Region 

20122012
Region Export     Deficit        Total

1.1.Southern Cone     Southern Cone     $ 681     ($1,328) $ 2,390

2.2.MxMx & Central Am& Central Am. $ 627       $  149        $ 1,104

3.3.Caribbean Is.         Caribbean Is.         $ 471       ($    16)      $    958

4.4.South America      South America      $ 220       ($    94)      $    534

Total >>>>>>>>>>> $1,999 ($1,289)     $ 5,288



Trade Relations Comparison with Cono Sur (Mercosur) in 2012 (6)

PolandPoland

MiamiMiami

USAUSA

Total $     2,690,692,400 

Total $   24,539,448,756 

Total $ 122,405,227,304 

Main partners:
BR $ 1,387,116,988, AR $ 1,021,355,750 

CH $    202,764,389 

Main partners:

BR  $ 14,574,733,926 , CH $ 4,811,397,072

AR  $    2,736,768,594  

Main partners:
BR $ 75,814,224,605 

CH $ 28,266,377,359 

AR $ 14,688,891,550 



Trade Relations Comparison with Mx & Central America in 2012 (6)

PolandPoland

MiamiMiami

USAUSA

Total $      1,104,562,370 

Total $    23,755,577,622 

Total $ 554,521,421,184 

Main partners:
MX   $  908,872,603  

CR     $  104,616,232 

PAN  $    38,368,145 

Main partners:
CR     $  8,783,331,780 

HO   $  4,116,409,152 

GUA $  2,502,993,288 

Main partners:
MX  $   493,983,651,317 

CR    $     19,240,595,597 

GUA $    10,465,973,556 



Trade Relations Comparison with Caribbean Islands in 2012 (22)

PolandPoland

MiamiMiami

USAUSA

Total $       958,426,918

Total $ 10,488,927,942

Total $ 36,826,627,570

Main partners:
BH $ 443,857,506

AnB $ 207,603,584 

CU $   77,679,905 

Main partners:
DR    $ 4,519,749,960

BAH  $ 1,361,475,918

HAI    $ 1,185,692,742 

Main partners:

DoR $ 11,462,969,448 

TrT $ 10,609,531,912 

BH    $    4,159,846,268 



Trade Relations Comparison with S.America (P.Andino) in 2012 (6)

PolandPoland

MiamiMiami

USAUSA

Total $       534,368,849

Total $  23,673,094,458

Total $ 131,807,564,378

Main partners:
EQ  $ 177,612,937 

VE $ 141,551,117

CO $ 109,976,034

Main partners:
CO $ 9,651,121,326 

VE  $ 5,270,921,532

PE  $ 4,295,169,834 

Main partners:
VE  $ 56,356,994,848 

CO $ 41,026,970,962 

EQ $ 16,051,516,621 



“Potrzebne są większe przedsięwzięcia. Wrócę do pomysłu, który kiedyś, 

wiele lat temu, narodził się w mojej głowie, a który został wyśmiany. 

Polska powinna mieć jedno dobre miejsce na promocje polskiej gospodarki, 

jeśli chodzi o południe Stanów Zjednoczonych i Amerykę Łacińską. 

Tym miejscem powinno być Miami. 

Ameryka Łacińska rozwija duży biznes poprzez Miami. Tam są największe 

targi. Wydawanie pieniędzy na lokowanie drobnych inicjatyw we 

wszystkich krajach od wielu lat nie przynosi żadnych rezultatów. 

Każdy przedsiębiorca latynoamerykański, między innymi z powodu 

niestabilności sytuacji w swoim kraju, jest obecny na Florydzie. 

Utrzymuje dom, apartament, trzy konta bankowe i filię swojej firmy. 

To jest model biznesu w Ameryce Łacińskiej, a który z USA 

mógłby być aktywowany w centrum hiszpańskojęzycznym.”

Ryszard Schnepf

Ambasador RP w Washington, DC
Zródło: Komisja Spraw Zagranicznych /nr 35/    07-26-2012



IS LOCATED AT:IS LOCATED AT:

MIAMI FREE ZONEMIAMI FREE ZONE



MIAMI FREE ZONEMIAMI FREE ZONE
4747--acreacre ((190,202190,202 square meters) square meters) 

designated foreign trade zonedesignated foreign trade zone

Over Over 11 billionbillion U$D in goods each year U$D in goods each year 

are processed through the Miami Free are processed through the Miami Free 

ZoneZone

Products Imported from more than Products Imported from more than 6565
countriescountries

EExported to more than xported to more than 7575 countriescountries

Over Over 1,0001,000 People People works every day at works every day at 

MFZMFZ



WHY IN A FREE ZONE?WHY IN A FREE ZONE?
Free Trade Agreements remain Free Trade Agreements remain 

intact between origin & intact between origin & 

destinationdestination

No formal declaration required No formal declaration required 

for CBP or other government for CBP or other government 

agenciesagencies

NonNon‐‐conforming or conforming or 

nonnon‐‐approved products can approved products can 

transit the Zonetransit the Zone



Provides flexibility to:Provides flexibility to:

WHY IN A FREE ZONE?WHY IN A FREE ZONE?

AssembleAssemble

ConsolidateConsolidate

CommingleCommingle

DisplayDisplay

DistroyDistroy

ManipulateManipulate

ManufactureManufacture

RepackageRepackage

RelabelingRelabeling

Repair & More!Repair & More!



THE IDEAL THE IDEAL 
BUSINESS PLATFORMBUSINESS PLATFORM

DOING BUSINESS 

AT A FRACTION 

OF THE COST

DOING BUSINESS DOING BUSINESS 

AT A FRACTION AT A FRACTION 

OF THE COSTOF THE COST



WHAT IS THE PURPOSE WHAT IS THE PURPOSE 
OF THE PLATFORM?OF THE PLATFORM?

� Help Polish companies properly establish Help Polish companies properly establish 

themselves in the USthemselves in the US

�� Establish a Polish Trade Community close to Establish a Polish Trade Community close to 

marketmarket

�� Meet clientsMeet clients’’ needs and delivery requests needs and delivery requests 

with speed and easewith speed and ease

�� Access new markets and clients of Access new markets and clients of ALL ALL 

SIZESSIZES, efficiently, efficiently



SHARING SHARING 
EXPENCESEXPENCESReduced Office/Showroom Costs:Reduced Office/Showroom Costs:

Utilities, furniture, phone/internet, etc.Utilities, furniture, phone/internet, etc.

Reduced Employee Costs:Reduced Employee Costs:
Receptionist, warehouse employees, etc.Receptionist, warehouse employees, etc.

Reduced Logistics Costs:Reduced Logistics Costs:
Shipping, handling, warehousing, etc.Shipping, handling, warehousing, etc.

Reduced Operational Costs:Reduced Operational Costs:
Insurance, taxes, maintenance fees, etc.Insurance, taxes, maintenance fees, etc.



ADDITIONAL SERVICESADDITIONAL SERVICES

Product Representation:Product Representation:
Website, Catalogs, Trade Shows and Events, etc. Website, Catalogs, Trade Shows and Events, etc. 

Outsourced Services:Outsourced Services:
Accounting, Advertising, Legal, Real Estate, etc.Accounting, Advertising, Legal, Real Estate, etc.

Membership Packages:Membership Packages:
Local Chambers, Social Events, etc.Local Chambers, Social Events, etc.

Corporate Rates:Corporate Rates:
Hotels, Car Rentals, Restaurants, etc.Hotels, Car Rentals, Restaurants, etc.



WHAT ELSE CAN WHAT ELSE CAN 
WE ASSIST YOU WITH?WE ASSIST YOU WITH?



Networking OpportunitiesNetworking Opportunities

International Trade/Consular OfficesInternational Trade/Consular Offices

Foreign Trade Promotion AgenciesForeign Trade Promotion Agencies

BiBi--National Chambers of National Chambers of 

CommerceCommerce
Importers/ExportersImporters/Exporters

US Customs and Border ProtectionUS Customs and Border Protection

Customs House BrokersCustoms House Brokers

Freight Forwarders & LogisticsFreight Forwarders & Logistics



FOUNDERSFOUNDERSFOUNDERS

LESZEK 
LADOWSKI
President

LESZEK LESZEK 
LADOWSKILADOWSKI
PresidentPresident

DAMIAN 
VALENZUELA MAYER

Vice-President

DAMIAN DAMIAN 
VALENZUELA MAYERVALENZUELA MAYER

ViceVice--PresidentPresident





If You Are If You Are 
NOT in NOT in MiAMiMiAMi,,

Your CompetitionYour Competition

Does NOT Have Does NOT Have 

Competition!Competition!


